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Article Overview- How Millenials are Reshaping Charity and Online Giving
Name

Institution
The person whom I spoke with agrees with the ideas in this article. That is because the millennials do not just give out cash without clearly understanding the purpose of giving out. According to the person, most people do not trust NGO’s since there was no involvement of donors and accountability in the past. They, therefore, cannot contribute to a cause that will in the end not account for what they were given. That perception from the millennials came from previous experiences. The friend believes that reinventing charity according to the article, is the way to go. That might change the perception, and the millennials might start giving out more to the organizations. The world has changed, and young donors want to feel they invest in something rather than just donating. Investment involves participation, and the millennials also want that to see that in a cause. Additionally, to them, time is of the essence and value, having large forms to be filled can discourage a potential donor, making them simple is the way to go.

I also agree with the person's view. The world has changed, and the nonprofit organizations must come up with different ways of finding donors. Strategies that worked some years back cannot necessarily work now. The issue of time is fundamental to the millennials and forms that require filling of a lot of information will discourage potential contributors. Making them feel part of the cause through involment is key to achieving the targets, therefore, changing the word from donations to investments can also help. 

The person makes donations to nonprofit organizations when believing in the cause. There are NGO's that are accountable and involve people in their activities; the person donates to such. They are being motivated by the attributes of the organizations like involvement and accountability. The world has changed and the NGO's need to go the extra mile to receive the donations. Being accountable and making people feel they are part of the cause is the way to go. That will make people feel motivated to contribute and help others.
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